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OPTA Public version

Multiplay: number of dual, triple and quadruple play customers

1.800

1.600 -

-— -_— —_—

o N B

S o o

S o© o
L L

number of subscriptions x 1,000

800

600 -

400 -

200 -

0.

30-06-2006 31-12-2006 30-06-2007 31-12-2007 30-06-2008 08%‘23/3%2

o ocpey) 1 fxed tetophhony 673 891 1.100 1.356 1.490 35,4%
e oy Coptomers Wi (only) v roadband from 1.225 1.138 1.094 996 961 12,2%
e o ey etephony « 320 752 1526 1.472 1.414 - 7.4%
tlephony + broadband from sae provider | 374 349 333 -10,9%
o [Dual Play: Customers with (only) fixed and mobile 250 14 204 18.2%

telephony from same provider

Based on figures from BBNED, CAIW, DELTA, KPN, ONLINE, SCARLET

, TELE2, UPC and ZIGGO.

Based on questions 3 F 14 1,5 C 6 1,5 C 7 1,6 A 2 4and6_A_1_6 of the SMM.
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Multiplay: number of dual, triple and quadruple play customers
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30-06-2006 31-12-2006 30-06-2007 31-12-2007 30-06-2008 08Q2/07Q2
- ]E;Jr’::l 5;?; (;:-Jos\}?dn;frs with (only) rtv + fixed telephony 141 174 201 171 180 10.3%
Quadruple Play: Customers with rtv + fixed and mobile
B telephony + broadband from same provider 28 45 43 61 73 69,7%
Triple Play: Customers with (only) rtv + fixed and
. mobile telephony from same provider 12 10 12 18 21 74,9%
m SD:r:IePFI:C))/\:/ifj):rstomers with rtv + mobile telephony from 1 1 15 36 51 237.6%
Dual Play: Customers with (only) broadband + mobile
- telephony from same provider 10 25 28 177,5%

Based on figures from KPN, UPC and ZIGGO. Based on questions 5_C_6_2,5 C_6_3,5_C_8_1,5 C 8 2,5 C_8 3and6_A_1_5 of the SMM.




OPTA Public version
‘@OPTA
Multiplay: provider shares for customers with (at least) rtv + fixed

telephony + broadband from same provider (2008Q2)
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CAIW DELTA
30-06-2006 31-12-2006 30-06-2007 31-12-2007 30-06-2008

@HOME [10-20%] [10-20%)] [20-30%)] [20-30%)] -
CAIW [0-5%] [0-5%)] [0-5%] [0-5%)] [0-5%]
CASEMA [20-30%] [10-20%)] [10-20%] [10-20%] -
DELTA [0-5%] [0-5%] [0-5%] [0-5%] [0-5%]
KPN [10-20%)] [10-20%)] [10-20%] [10-20%] [10-20%]
MULTIKABEL 15-10%] 15-10%] 15-10%] 15-10%] -
TELE?2 - [5-10%] [5-10%] [0-5%)] [0-5%]
UPC [30-40%)] [30-40%)] [20-30%] [30-40%)] [30-40%)]
VERSATEL [5-10%)] - - - -
ZIGGO - - - - [40-50%)]

Based on figures from CAIW, DELTA, KPN, TELE2, UPC and ZIGGO. Based on questions 5_C_6_1 and 5_C_6_3 of the SMM.



- LOPTA
8

70%

60%

50%

40%

30%

20% -

10%

0%

OPTA Public version

Multiplay: provider shares for customers with (at least) rtv + broadband
from same provider (2008Q2)
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CAIW DELTA TELE2 UPC ZIGGO
30-06-2006 31-12-2006 30-06-2007 31-12-2007 30-06-2008

@HOME [30-40%)] [30-40%)] [30-40%)] [20-30%)] -
CAIW [0-5%)] [0-5%)] [0-5%)] [0-5%)] [0-5%)]
CASEMA [20-30%] [20-30%] [20-30%] [10-20%] -
DELTA [0-5%] [0-5%] [0-5%] [0-5%)] [0-5%]
KPN [0-5%)] [5-10%] 15-10%] 15-10%] [10-20%)]
MULTIKABEL 15-10%] [5-10%] [5-10%] [5-10%] -
TELE2 [0-5%)] [0-5%)] [0-5%)] [0-5%] [0-5%]
UPC [20-30%)] [20-30%] [20-30%] [20-30%] [20-30%]
ZIGGO - - - - [50-60%)

Based on figures from CAIW, DELTA, KPN, TELE2, UPC and ZIGGO. Based on questions 5_C_6_1 through 5_C_6_3 and 5_C_7_1 of the SMM.
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OPTA Public version

Multiplay: provider shares for customers with (at least) broadband + fixed
telephony from same provider (2008Q2)
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UPC ZIGGO

BBNED CAIW DELTA KPN ONLINE SCARLET TELE2
30-06-2006 31-12-2006 30-06-2007 31-12-2007 30-06-2008

@HOME [5-10%)] [5-10%] [5-10%)] [5-10%] -
BBNED [0-5%)] - - - [0-5%]
CAIW [0-5%] [0-5%)] [0-5%] [0-5%] [0-5%]
CASEMA [10-20%] [10-20%] 15-10%] 15-10%] -
DELTA [0-5%] [0-5%] [0-5%] [0-5%)] [0-5%)]
KPN [20-30%] [30-40%)] 150-60%] 150-60%] [40-50%]
MULTIKABEL 15-10%] [0-5%] [0-5%] [0-5%)] -
ONLINE [5-10%] 15-10%] [0-5%)] [0-5%] [0-5%]
SCARLET [0-5%] [0-5%] [0-5%] [0-5%] [0-5%)]
TELE2 [0-5%)] 15-10%] 15-10%] 15-10%] 15-10%]
UPC [20-30%] [10-20%)] [10-20%] [10-20%)] [10-20%)]
ZIGGO - - - - [20-30%)]

Based on figures from BBNED, CAIW, DELTA, KPN, ONLINE, SCARLET, TELE2, UPC and ZIGGO. Based on questions 3_F_14_1,5_C_6_1,5_C_6_3and 6_A_2_4 of the SMM.




