
OPTA Public version

Based on figures from @HOME, CAIW, CANALDIGITAAL, CASEMA, COGAS, DELTA, KPN, MULTIKABEL, TELE2VERSATEL and UPC

Broadcast: Radio & TV subscriptions
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30-06-2006 30-09-2006 31-12-2006 31-03-2007 30-06-2007 30-09-2007 Change 
07Q3/06Q3

Total RTV 6.861.000 6.894.000 6.946.000 6.978.000 7.009.000 7.056.000 2,4%

Analogue only (cable) 5.056.000 4.894.000 4.737.000 4.630.000 4.508.000 4.363.000 -10,8%

Total digital subscriptions
   (cable, DVB-T, satellite, IPTV) 1.805.000 2.001.000 2.209.000 2.348.000 2.501.000 2.693.000 34,6%



OPTA Public version

Based on figures from @HOME, CAIW, CANALDIGITAAL, CASEMA, COGAS, DELTA, KPN, MULTIKABEL, TELE2VERSATEL and UPC

Broadcast: Retail revenues radio & TV per year
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31-12-2006

Total retail revenues RTV per year 972.311.000



OPTA Public version

Based on figures from @HOME, CAIW, CASEMA, COGAS, DELTA, MULTIKABEL and UPC

Broadcast: Average cable penetration
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31-03-2006 30-06-2006 30-09-2006 31-12-2006 31-03-2007 30-06-2007 30-09-2007 Change 
07Q3/06Q3

Cable penetration (subscriptions / 
homes passed) 85,7% 84,9% 84,4% 84,1% 83,9% 83,2% 82,4% -2,4%


