Authority for ACM Public version
Gonsumers & Markets

‘ Television: subscriptions (standard package, national level)
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30-6-2011 30-9-2011 31-12-2011 31-3-2012 30-6-2012 30-9-2012 31-12-2012 31-3-2013
Total - television subscriptions 7.399 7.417 7.450 7.450 7.465 7.480 7.455 7.450
== Cable - total subscriptions 5.271 5.226 5.182 5.129 5.083 5.033 4961 4.878
== Cable - analogue subscriptions 2.095 1.888 1.741 1.592 1.504 1.434 1.341 1.242
== Cable - digital subscriptions 3.176 3.338 3.440 3.538 3.579 3.599 3.620 3.636
= QOther subscriptions (DVB-T, DSL, FttH, satellite) 2.128 2.191 2.269 2.321 2.383 2.447 2.494 2.572

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based
on questions 5 A 1 * * of the SMM.
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ACM Public version

‘ Television: digitization of subscriptions
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30-6-2011 30-9-2011 31-12-2011 31-3-2012 30-6-2012 30-9-2012 31-12-2012 31-3-2013

= Analogue only 28% 25% 23% 21% 20% 19% 19% 17%
= Digital and analogue 42% 44% 45% 47% 47% 48% 47% 48%
== Digital only 30% 31% 31% 32% 33% 33% 34% 35%

on questions 5 A 1 * * of the SMM.

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based




Authority for ACM Public version
Gonsumers & Markets

‘ Television: Market shares based on subscriptions (national level, 2013Q1)
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CAIW CANAL DIGITAAL COGAS DELTA KPN TELE2 T-MOBILE UPC VODAFONE Z1GGO
30-6-2011| 30-9-2011( 31-12-2011| 31-3-2012| 30-6-2012| 30-9-2012| 31-12-2012| 31-3-2013
CAIW [0-5%] [0-5%] [0-5%] [0-5%] | [0-5%] | [0-5%] | [0-5%] [0-5%]
CANAL DIGITAAL | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%] | [5-10%]
COGAS [0-5%] [0-5%] [0-5%] [0-5%] | [0-5%] | [0-5%] [0-5%] [0-5%]
DELTA [0-5%] [0-5%] [0-5%] [0-5%] | [0-5%] | [0-5%] [0-5%] [0-5%]
KPN [15-20%)] | [15-20%] | [15-20%] | [15-20%] | [20-25%)] | [20-25%] | [20-25%] | [20-25%]
Owerig/Other - - - - [0-5%] [0-5%] - -
REGGEFIBER [0-5%] [0-5%] [0-5%] [0-5%] - - - -
TELE2 [0-5%] [0-5%] [0-5%] [0-5%] | [0-5%] | [0-5%] | [0-5%] [0-5%]
T-MOBILE [0-5%] [0-5%] [0-5%] [0-5%] | [0-5%] | [0-5%] | [0-5%] [0-5%]
UPC [25-30%] | [20-25%] | [20-25%)] | [20-25%] | [20-25%] | [20-25%] | [20-25%] | [20-25%]
VODAFONE - - - - - [0-5%] [0-5%] [0-5%]
ZIGGO [40-45%] | [40-45%] | [40-45%] | [35-40%] | [35-40%)] | [35-40%] | [35-40%] | [35-40%]

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based
on questions 5 A 1 * * of the SMM.
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ACM Public version

(national)

Television: Herfindahl-Hirschman Index based on RTV subscriptions

0
30-6-2011 | 30-9-2011 | 31-12-2011| 31-3-2012 | 30-6-2012 | 30-9-2012 |31-12-2012| 31-3-2013
B HHI concentration index for subscriptions 2.706 2.679 2.632 2.614 2.593 2.571 2.637 2.624
- — —
HH! concentration index for subscriptions, when | |, 5.361 5.269 5.197 5.120 5.041 5.058 4.973
regional cable providers are seen as one provider

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based on questions

5 _A_1_* *of the SMM.
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Television: Churn based on radio & TV subscriptions
(standard package, national level)

ACM Public version

30-6-2011 30-9-2011 31-12-2011 31-3-2012 30-6-2012 30-9-2012 31-12-2012 31-3-2013
H Adds 3,1% 3,4% 4,0% 3,9% 3,5% 3,3% 5,6% 4,0%
B Disconnects 2,5% 2,8% 3,2% 3,2% 3,0% 2,9% 3,7% 3,7%

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based on questions

5 A 1**5 A5 1till5 A5 16 without5_A_5_3, -4, -11, -12 of the SMM.
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' Television: Annual retail revenues RTV subscriptions
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2006 2007 2008 2009 2010 2011 2012
| i -
Annual retail RTV revenues of non-cable operators 47 78 152 198 254 333 385
aggregated
B Annual retail RTV revenues of cable operators 925 984 1.074 1112 1.156 1.194 1.235
aggregated
M Total retail revenues RTV per year 972 1.062 1.226 1.309 1.410 1.527 1.619

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, HERTZINGER, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO

on question 5_B_4_1 of the SMM.

. Based
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‘ Television: use of cable networks (national)
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30-6-2011 31-12-2011 30-6-2012 31-12-2012
== Number of physical cable connections 7987 7346 7382 2 404
(homes connected)
— Cable penetration 0 0 0 0
(active subscriptions / homes connected) 7% 69% 68% 66%

Based on figures from CAIW, CANALDIGITAAL, COGAS, DELTA, KPN, REGGEFIBER, TELE2, T-MOBILE, UPC, UPC BUSINESS, VODAFONE and ZIGGO. Based on questions
5 A 11 *and5_A 3 1 of the SMM.
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